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Nghién civu dénh gid dnh hwéng ciia quang cdo, quan hé cong chiing va khuyén mdi dén cdc thanh
phan gid tri thiwong hiéu. Phiong phap nghién civu dinh tinh va dinh lwong dwoc thuc hién véi 10
thwong hiéu nuede gidi khdt. Két qua phdt hién mé hinh gid tri thuwong hiéu gom bon thanh phan: nhdn
biét thuwong hiéu, lién tuwong thwong hiéu, chat lwong cam nhén va trung thanh thwong hiéu; trong do,
nhdn biét thwong hi¢u anh huong tich cuc dén chat lwong cam nhan; chat lwong cam nhan lam tang
trung thanh thwong hiéu cao hon tac dong ciia lién tuong thirong hiéu,; qudng cdo lam ting nhdn biét
thwong hiéu, hiéu qud quan hé céng ching va khuyén mdi; quan hé cong ching lam tang nhén biét
va lién twong thwong hiéu; khuyén mdi lam tang chdt lwong cam nhdn, nhung lam giam nhdn biét
thwong hiéu. Két qua ndy c6 mét sé khdc biét so véi nghién ciru triede day va c6 nhing déng gép y
nghia lam tang sy hiéu biét vé thuwong hiéu ciing nhu tao co so lwa chon hinh thirc tié}) thi hiéu qua

trong thiee tién xdy dung thiwong hiéu.

Tir khoéa: Gié tri thuong hiéu; Khuyén mai; Quan hé cong chung; Quang cdo; Viét Nam.

1. Gié6i thiéu

Xay dung thuong hi¢u la lam tang gia tri thuong
hiéu, nhung dinh nghia nay chua c6 su thong nhat
(Yoo & Donthu, 2001) nén mé hinh cac thanh phan
gia tri thuwong hi¢u con nhiéu khac biét. Bén canh
d6, ¢6 kha nhiéu cong trinh nghién ciru quan hé giira
tiép thi va gia tri thuong hiéu, nhung chua thay
thang do khai niém quan hé cong chung ciing nhu
nghién ciru sy anh huong cua yéu td tiép thi nay dén
cac thanh phén gi tri thwong hiéu duoc kiém dinh
chat ché, dac biét trong nganh nudc giai khat. Tai
Viét Nam, nganh kinh doanh nudc giai khat tang
truong nhanh, canh tranh gay git, dac biét sau khi
gia nhap WTO (2006) véi dung lugng thi truong
16m, dat 45.186 ty dong trong ndm 2012 (Euromon-
itor International, 2013) nén c6 vai trd quan trong
trong hoat dong kinh té-x hoi v6i nhiéu thuong
hiéu danh tiéng cung nhiing hoat dong xiy dung
thuong hi¢u manh mé&. Tuy nhién, khong phai cong
ty nudc giai khat nao xay dung thuong hi¢u cling
thanh cong, nhiéu thuong hiéu chua phat trién dung

theo y mubén nhu TriO, X2, Tra 100, Sapuwa,
Ikun,... va “mot trong nhiing nguyén do 1a cac don
vi chua nim bt duoc vai tro gia tri thuong hiéu, cac
thanh phan cua nd ciing nhu cach do luong cac
thanh phan nay” (Nguyén Dinh Tho va Nguyén Thi
Mai Trang, 2011, tr.6). Mat khac, thuc té hién nay
cho thdy nhiéu cong ty nudc giai khat st dung mot
sO hinh thirc tiép thi nhu quang cdo, quan hé cong
chung va khuyén mai dé xdy dung thwong hiéu va
hé trg ban hang, nhung khi ngan sach c6 han, viéc
xac dinh mac d6 anh huéng cua chung dén cac
thanh phan gia tri thuong hiéu 13 rat quan trong.
Diéu nay gitip nha quan tri ¢6 co s& chon hinh thirc
tiép thi hiéu qua. Tir d6, nghién ctru nay dugc thuc
hién nham xay dung mé hinh gia tri thuong hiéu cho
nganh nudc giai khat va danh gia anh huong cia
quéang c4o, quan hé cong chiing va khuyén mai dén
cac thanh phﬁn gia tri thwong hi¢u dua vao nhan
thirc ciia khach hang theo 1y thuyét tin hiéu xa hoi.
Ngoai ra, dé danh gia cac mbi quan hé dugc chat
ché, chung t6i tién hanh xay dung thang do cac khai
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niém, bao gdm diéu chinh, b6 sung cac thang do di
c6 cling nhu xay dung thang do riéng cho khai niém
quan hé cong chiing. Do vay, diém méi cua nghién
ctru nay khong chi 1a danh gia anh huong cua mot
s6 hinh thirc tiép thi, ddc biét 1a quan hé cong chiing
dén cac thanh phan gia tri thuong hi¢u trong nganh
nudc giai khat ma con cung cap thang do khai niém
quan hé cong ching lam co s& cho mot sd nghién
ctu lién quan.

2. Co sé Iy thuyét va phwong phap nghién ciru

Tin hiéu xa hdi dugc dinh nghia la tin hi¢u thong
tin hay truyén tin cung cip thong tin truc tiép hay
gian tiép vé cac su kién xd hoi nhu sy anh huong 1an
nhau vé& mit xa hoi, cac thai do vé mat xa hoi, cac
quan hé, cam xuc xa hoi (Poggi & D’Errico, 2010).
Do vay, nhitng tin hi¢u dugc phat di tor thuong hi¢u
thong qua tiép thi 1a ngudn gdc tao nhan thirc cua
khéach hang ddi voi thuong hi¢u. Mat khac, du co
nhiéu quan diém khac nhau vé cac thanh phéan gia tri
thuong hi¢u, nhung mo hinh cua Aaker (1991)
thuong dugc cac nha nghién ctru han 1am trich dan
nhét (Atilgan & cong su, 2005), do vdy, nghién ctru
nay dé xuat cac thanh phan gia trj thuong hiéu theo
mo hinh cia tic gia nay dé nghién ctru mé hinh do
ludng va xac dinh quan hé giira cic thanh phan.

2.1. Cdc thanh phén gid tri thwong hiéu

2.1.1. Nhdn biét thwong hiéu

Khai ni¢ém nay dugc dinh nghia 1a “kha nang ma
mot nguoi mua nhan ra hay nhé dugc mot thuong
hiéu thuéc mot dong san phdm nao d6” (Aaker,
1991, tr.61) hay mirc d6 phan anh du hiéu thuong
hiéu trong bd nhé cua ngudi tiéu ding nhim nhan
dién thwong hiéu trong cac diéu kién khac nhau
(Keller, 1993). Nhu vay, nhan biét thuong higu gém
nhén ra va nhé dugc thuong hiéu.

2.1.2. Lién twong thuong hiéu

Khai niém nay dugc dinh nghia 13 “bét cir thir gi
duoc két ndi trong b nhd ddi v6i mot thuong hiéu”,
dong thoi thuong khach hang khong chi c6 mot ma
1a nhiéu lién tuong trong mot sé tinh trang c6 ¥
nghia, duoc goi la an tuong thuong hi¢u (Aaker,
1991, tr.109). Theo phat hién Villarejo-Ramos &
Sanchez-Franco (2005) trong nganh may giat thi
nhan biét thuong hi¢u lam ting an twong thuong
hiéu, bao gdm céc lién tuong thuong hiéu trong do,
do d6 gia thuyét H, duge xdy dung dé kiém dinh lai
moi twong quan nay trong nganh nudc giai khat:

H,: Nhdn biét thwong hiéu co tac dong tich cuc
dén lién twong thiong hiéu.

2.1.3. Chdt lwong cam nhdan

Khai niém nay mo ta “sy danh gia cia nguoi ti€u
dung vé tinh wu viét hay sy tuyét voi tong thé cua
mot san phdm” (Zeithaml, 1988, tr.3). Do d6, chat
lwong cam nhén 1 sy déanh gia chi quan vé chat
luong san phdm cia ngudi mua/ngudi st dung.
Theo nghién ctru cia Nguyen & cong sy (2011)
trong nganh dau goi thi thanh phan nay c6 dwoc khi
khach hang biét dén thuong hiéu. Chung t6i cho
rang diéu nay ciing c6 thé dung v6i nganh nudc giai
khat, nhung can dugc kiém dinh lai, do d6 gia
thuyét H, duoc xay dung:

,Hz" Z,Vhdn biét thwong hiéu co tac dong tich cuc
den chat lvong cam nhan.

2.1.4. Trung thanh thuong hiéu

Khai niém nay thé hién “su gan bo ma mot khach
hang c6 voi mot thuong hiéu” (Aaker, 1991, t1.39)
hay “mot sy cam két sau sic va nhat quan vé viéc s&
mua hay xem mdt san pham hay dich vu wa thich
trong tuong lai” (Oliver, 1997, tr.392). Theo phat
hién ciia Nguyen & cong su (2011), dé trung thanh
v6i thuong hiéu thi khach hang cin co cam nhan
chit luong 1a dang tin cdy, con theo Iranzadeh &
cong su (2012), thi nhitng lién tudng tot vé thuong
hiéu c6 anh hudng tich cuc dén trung thanh thwong
higu. Tu do, gia thl}yét H, H, dugc xay dyng dé
kiém dinh lai cac moi quan hé:

’H 4 Chat lwong cam nhdn co tac dong tich cuc
déen trung thanh thuwong hiéu.

’H - Lién tuong thuong hiéu cd tac dong tich cuc
déen trung thanh thuwong hiéu.

2.2. Cdc yéu té tidp thi dwoc la chon

2.2.1. Quang cao

Quang c4o 1a mot thanh phan cua tiép thi hon hop
(Kotler, 1994). Pay 4 hinh thtc truyén thong tin co
chu dich nham thay doi nhan thuc, thai do, tir do
thay doi hanh vi ctia dbi twong. Hinh thirc nay duoc
thuc hién qua tmyén hinh, bao, internet,... va dugc
do luong boi nhén thue cia khach hang. Theo phat
hién ctua Yoo & cong su (2000) hay Villarejo-Ramos
& Sanchez-Franco (2005) thi khai niém hay hinh
thirc nay tac dong vao nhan thtrc lam tang sy nhén
biét vé thuong hi¢u. Do d6, gia thuyét Hj duoc xay
dung:

{-15: Quang cdo co tac dong tich cuc dén nhan
biét thuwong hiéu.

2.2.2. Quan hé cong chung

Hoat dong nay dugc xem nhu chirc nang quan ly
ma noé nhan dién, tao ra va duy tri cac mbi quan hé
loi ich phu thudc 13n nhau giita t6 chtc va cc cong
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chung ma su thanh cong hay thét bai phu thudc vao
(Cultip & cong su, 1985). Theo quan diém truyén
thdng thi quan hé cong ching 1 hoat dong truyén
thong, con theo quan diém hién dai 1a quan tri mbi
quan hé (Ledingham & cong sy, 1998), thé hién qua
06 khia canh gém kiém soat su phu thude 1an nhau,
niém tin, sy thoa man, su cam két, quan h¢ trao ddi
va quan hé cong dong (Hon & Grunig, 1999). Quan
diém nay tiép tuc duoc khing dinh boéi Huang
(2013). Nhu vay, cac hoat dong quan hé cong chiung
tac dong vao nhan thirc dé thay doi hanh vi nén khai
niém nay can duoc do luong bdi nhan thic cia ddi
tuong. Thém vao do, tur nhfrng phat biéu quan hé
cong ching la hoat dong truyén thong hay tao niém
tin, sy thoa man voi dbi tuong nén co6 thé hoat dong
hay khai niém nay c6 vai tro lam tang nhan biét
ciing nhu lién tuéng vé thuong hiéu, nhung can phai
dl‘rqc lfiém dinh lai, do vay gia thuyét H, vaH, duoc
de xuat:

H: Quan h¢ cong chiing co tac dong tich cuc dén
nhan biét thuong hiéu.

H,: Quan h¢ cong chung co tac dong tich cyc dén
lién twong thuong hiéu.

2.2.3. Khuyén mdi

Khuyén mai la hoat dong chiéu thi hd tro ban
hang v&i ban chat 13 ting gia tri san phdm tam thoi
dé kich thich tiéu dung trong ngin han (Kotler,
1994). Khuyén méi gém nhiéu hinh thirc, nhung
trong nhiéu truong hop khi dé cap dén khuyén mai
thi dwoc hiéu la khuyén mai gia do nhan thirc cua
khach hang vé khuyén mai va khuyén mai gia
thuong khong that sy ro rang. Bén canh do6, theo
Yoo & cong sy (2000) thi khuyén mai gia thuong
xuyén lam giam nhan biét va lién twdng thuong hiéu
cling nhu giam chit lwong cam nhan, con Villarejo-
Ramos & Sanchez-Franco (2005) phat hién lam
tang chat lugng cam nhan. V&i nghién ctru ndy, hinh
thirc khuyén méi néi chung dugc xem xét thay vi
khuyén mii gid. Hon nita, qua quan sat thyc té thi
cac cong ty nudc giai khat sir dung hinh thac

khuyén mai ting qua 1a chii yéu voi qua ting 1a san
pham c6 gia tri va ndi tiéng cling nhu truyén thong
rat manh vé cac qua tang dé thu hat khach hang. Do
d6, khuyén mii thuong xuyén c6 thé lam giam
(nhat) di nhimg ddu hiéu nhan biét thwong hiéu
trong tdm tri khach hang, nhung lam ting chat
luong cam nhan, do vay gia thuyét Hg vaH, dugc de
xuat:

Hy: Khuyén mdi cé tac dong tiéu cuc (nguwoc
chiéu) den nhdn biet thuong hiéu.

H,: Khuyén mdi c6 tac dong tich cuc dén chat
luwong cam nhan.

Tong hop tir cac gia thuyét, mé hinh nghién ctru
ban dau dugc phat trién nhu trong Hinh 1.

2.3. Phwong phadp nghién ciru

Nghién ctru stt dung mot $6 thang do da co,
nhung dugc diéu chinh, bo sung cho phi hop linh
vuc va thi trudng nghién ctru, dong thoi xdy dung
thang do quan hé cong chung trude khi danh gia anh
hudng ciia mot s yéu t6 tiép thi dén cac thanh phan
gia tri thuong hi€u. Quy trinh xay dung thang do
cua Churchill (1979) dugc van dung, nhung dugc
diéu chinh boi Nguyén Pinh Tho (2011) khi thay
thé phuong phap MTMM béng phén tich nhan t6
kham pha (EFA) va phén tich nhéan t5 khang dinh
(CFA) dé kiém tra dd tin cdy va xac thyc cua thang
do.

2.3.1. Phuong phap nghién cuu

Phuong phap nghién ctru dinh tinh dugc su dung
dé xay dung tap bién quan sat do ludong khai niém
ciing nhu kham pha bo sung mot s6 quan hé trong
m6 hinh. Nghién ctru dinh luong so bo dé danh gia
thang do bang Cronbach’s alpha (o) va EFA véi
PCA/Varimax. Diéu kién thoa do tin cay la 0>0,6 va
trong quan bién téng >0,3 (Nunnally & Bernstein,
1994); diéu kién EFA 1a kiém dinh KMO c6
KMO>0,6, Bartlett’s Test c6 Sig.<0,05, hé sé tai
nhan t6 >0,5 (Hair & cong s, 2006), chénh 1éch hé
s6 tai nhan td > 0,3 (Jabnoun & Al-Tamimi, 2003)
va tong phuong sai trich >50% (Gerbing & Ander-

Hinh 1: M6 hinh nghién ciru

Khuyén mai

Chat lwong
cam nhan
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son, 1988). Nghién ctru dinh lugng chinh thirc dugc
sir dung dé kiém dinh thang do, mo hinh va gia
thuyét nghién ctru. Thang do duoc kiém dinh boi
Cronbach’s alpha, EFA v6i PAF/Promax, CFA; mo
hinh va gia thuyét duoc kiém dinh boi SEM. Piéu
kién dé mé hinh trong CFA/SEM tuong thich dit
liu thi truong 1a ¥2 c¢6 p>0,05 hoac ¥2/df<2, mot )
truong hop c6 thé ¥2/df<3 (Carmines & Mclver,
1981) va CFI, TLI >0,9 (Bentler & Bonett, 1980),
RMSEA<0,08, néu <0,05 1a rat tot (Steiger, 1990).
Thang do Likert 05 diém va k§ thuat phong van truc
tiép duogc st dung, dir liéu dugc xr ly trén SPSS 20.

2.3.2. Thang do

Thang do ban dau cta cic thanh phan gia tri
thwong hiéu dugc 13y tir Yoo & Donthu (2001). Cu
thé, thang do nhan biét thuong hiéu, lién tudng
thuong hiéu va trung thanh thuong hiéu gdom 03
bién mdi loai; con chét lugng cam nhan gém 06
bién. Véi quang cdo va khuyén mai thi thang do
duoc léy cua Yoo & cong su (2000), gém 03 bién
modi loai, riéng thang do quan hé cong ching duoc
xay dung moi.

2.3.3. Mau khao sdt

Mau 1a sinh vién ciing 1a khach hang hién tai va
tiém ning ctia nganh giai khat (Nielsen, 2012), diéu
nay ciing dugc khang dinh trén thé gisi (Atilgan &
cong su, 2005). Hon nita du sinh vién chua du dai
dién cho toan by dan s6, str dung sinh vién la ddi
tuong nghién ciru dugc chip nhan trong nhiing
nghién ctru ma sinh vién cling la khach hang cua san
pham nghién ctru (Atilgan & cong su, 2005). Thém
vao d6, néu doi tuong biét va o6 kinh nghi€ém san
pham 6t thi c6 kha ning cung cdp nhiing tra 1oi
dang tin cay (Yoo & cong su,2000). Mau duoc lay
theo phuong phap hé théng c6 budc nhay 4 véi
thudc tinh kiém soat 1a nghé nghiép (sinh vién) va
do tudi (18-23). Cu thé, tir danh sich mau 1a khach
hang ciing 1a sinh vién dugc cung cap boi Phong
Pao tao cua Truong hodc 16p trudng, tién hanh
phéng van dbi tuong o vi tri tha 5, 10, 15,... theo
danh sach. i twong khong c¢6 co hoi chon thuwong
hiéu yéu thich dé tra 15i ma tiy thudc vao su ngiu
nhién khi khao sat.

3. Két qua va thao luin

3.1. Phat trién thang do

Dau tién, phong van tryc tiép (tay doi) v6i 02 nha
nghién ctru la gidng vién Marketing vao dau
06/2013 véi k¥ thuat phong van bang cau hoi mé
theo dan bai thiét ké sin dé kham pha nhiing noi
dung chinh cua quan hé cong chiing. Phat hién nay

1a co s& xdy dung tip bién quan sat do luong khai
niém. Tiép dén, thao luan nhom vai 06 chuyén gia
1a giam d6c Tiép thi (PR/Truyén théng) vao nira dau
06/2013. K¥ thuat thyc hién la dung cau héi mé
theo dan bai thao luan. Két qua phat trién 31 phat
biéu hinh thanh thang do cua quan hé cong chiing.
Bén canh do, budc nghién ctru nay cling phat hién
quang cao lam tang hiéu qua quan hé cong ching va
khuyén mii do hd trg truyén thong diép dén khach
hang, vi vay hai gia thuyét duoc bd sung trong mo
hinh nghién ctru nhu sau:

H,, Quang cao co tac dong tich cuc dén quan hé
cong chung.

H,,: Quang cdo co tac dong tich cyc dén khuyén
mai.

Cudi cung, thao luan nhom voi 08 khach hang
(TPHCM) vao giita cudi 06/2013. Két qua diéu
chinh thang do quan hé cong chiing gdm 25 bién, ky
hiéu tir PR1 dén PR25, ddng thoi diéu chinh, bd
sung bién quan sat cho cac thang do da c: nhan biét
thuong hiéu gdm 07 bién, ky hiéu tir BA1 dén BA7;
lién tuong gdom 12 bién, ky hiéu tir AS1 dén AS12;
chét lugng cam nhan gém 17 bién, ky hi¢u tu PQ1
dén PQ17; trung thanh thuong hiéu gdm 16 bién, ky
hiéu tir BL1 dén BL16; quang cao gém 10 bién, ky
hiéu tir AD1 d&én AD10; khuyén méi gdbm 07 bién,
ky hiéu tir PD1 dén PD7.

3.2. Ddanh gia thang do

3.2.1. Mau khao sat

Panh gia so b thang do boi nghién ctu dinh
luong, thuyc hién tai TPHCM tir 06-08/2013. San
pham nghién ciru 1a nude giai khat véi tiéu chi: 1)
Thu¢c nganh hang c6 dung lugng thi truong 16n; 2)
C6 thi phan din dau; 3) Thuong hiéu ndi tiéng véi
nhiéu hoat dong truyén théng. Dya vao Euromoni-
tor International (2013), 06 thuong hiéu nghién ctu
gém: CocaCola, Pepsi, Khong DP§, C2, Sting,
Number One. Két qua khao sat thu vé 210 bang cau
hoi. Mau chia kha déu cho cac thuong hiéu véi nit
chiém 72,9%; d6 tudi 18-22 chiém 91,9%; ty 1¢ sinh
vién nam tht hai va ba lan luot 1a 48,1% va 42,9%,
con lai ndm nhét va tu. Khao sat dugc thuc hién tai
Pai hoc Kinh té-Luat (53,3%), Dai hoc Cong nghiép
TP.HCM (30,5%), Pai hoc Ky thuat Cong nghé
TP.HCM (8,65%) va Dai hoc Van Lang (7,6%) voi
sinh vién cic nganh kinh t& (85,2%) va luat
(14,8%).

3.2.2. Danh gia thang do

Két qua Cronbach’s alpha (a) va EFA cho timg
thanh phan gia tri thuong hiéu loai cac bién khong
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Béng 1: Pac diém mau

Khu vye Xuit xir Gidi tinh Tudi Nam hoc Trwong-Nganh
/. As. 0

Tl 0

Ha N(:)i: 25,5% Trong nudc: 29,8%  Nam: 28,7% 18-23:99,2% Thit ba" 30 ’l (yo Truong hoc: 11

ba Nang: 25,8% Ngoai nuéc: 70,2%  Nit: 71,3% Trén 23: 0,8% o Nganh: 29

Céan Tho: 23,2%

Thir tu: 27,7%
Thir nam: 8,6%

dat yéu cau; EFA chung loai tiép mot sd bién. Két
qua EFA 1an cubi sau khi loai bo cac chi bao (bién)
khong dat yéu cau cho ra két qua 1a 07 thanh phan
v6i phuong sai trich 68,384%, cac hé s6 tai nhan to
déu trén 0,5 va cac chénh léch hé s6 tai nhan 6 lon
hon 0,3. Kiém tra hé sb o cia cac thanh phﬁn thoa
man diéu kién dé ra. Tuong tu, Cronbach’s alpha va
EFA cho tirng khai niém 1a cac yéu t6 tiép thi voi két
qua loai mot s6 bién; phan tich EFA chung loai tiép
mot so bién. Két qua EFA lan cudi trich dugc 05
thanh phan; trong d6, quan hé cong ching va
khuyén mai gom hai thanh phan mdi loai, con quang
c4o chi co6 mot thanh phan, phuong sai trich dat
70,533%, cac hé sb tai nhan t6 trén 0,5 va chénh
léch hé s6 tai nhan t6 16n hon 0,3. Kiém tra céc hé

s o thoa diéu kién.

3.3. Kiém dinh thang do

3.3.1. M6 ta mau

Kiém dinh thang do boi nghién ctru dinh luong
chinh thtrc. San pham nghién ctru 14 cac thuong hiéu
noi tiéng, dai dién nganh nuéc giai khat. Theo
Euromonitor International (2013), 10 thuong hi¢u
dan dau thi phan trong 05 nganh hang chinh duoc
chon: Khong B§, C2, CocaCola, Pepsi, Aquafina,
Lavie, Twister, Vfresh, Sting, Number One. Dir li¢u
khao sat tir 11/2013 dén 02/2014 véi N=600 dé du
mau khi dung phwong phap ML va EFA, nhung thuc
té N=628 do c6 thém phong van du phong. Miu
chia déu cac thuong higu nghién ctru (10%) véi dic

Biang 2: Két qua EFA cac thanh phén gia tri thwong hiéu

ll)\i/[éz:l Noi dung bién I 2Thanh3phan 7 5
BL8  Tbi van thich mua X hon du c6 cac loai nuéc khac ¢ ciing tinh nang nhuné 0,800

BL9 Toi van thich mua X hon du c6 nhitng loai nude khac tt nhu nd 0,721

BL11 Tbi that sy thich X 0,720

BL5  Toi that sy thich X 0,714

BL7  Toi that sy thich X 0,678

BL14 Néu cho co hoi chon lai mot loai nude giai khat, toi van chon X 0,664 0,129
PQ13 X thoa man con khat ctia t6i 0,642

PQ15 X thoa man con khat ctia toi 0,590

AS8  Nhiing thudc tinh ctia X du thuyét phyc t6i mua X 0,576 0,109
BA3 TbinhinraX 0,873

BA4  Toibiét X 0,863 -0,100

BA2  Téi co thé nhan biét X so vdi cac loai nude giai khat khac 0,712

BA6  Tbi co thé dé dang nhan biét X trong cac loai nudc giai khat 0,704

AS11 Tbi co thé dé dang nhan biét X trong cac loai nudc giai khat 0,894

AS12 Mot cach tong thé, khi nhic dén X t6i c6 thé d& dang hinh dung ra nd 0,779

AS1 Mot cach tong thé, khi nhic dén X t6i c6 thé d& dang hinh dung ra nd 0,778

AS4 Mot cach tong thé, khi nhic dén X t6i c6 thé d& dang hinh dung ra nd 0,692

PQ11 X co huong d& chiu 0,839

PQI10 X c6 huong thom hip dan 0,122 0,746 0,108
PQ12 X co6 vingon 0,187 0,586

PQ2 (6 & chit lugng cua X rit cao 0,740
PQ1 Xco chat lugng cao 0,676

Ghi chu: X la tén ciua mot thuong hiéu nudc giai khat
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Bang 3: Két qua EFA cac khai niém tiép thi

a .
.z NOi dung bién
bién * g

Thanh phin
1 2 3 4

PD5
PD6
PD4
PD2
PD1
PR8
PR6
PRY9
PRS
PR4

Céc chwong trinh khuyén mdi ciia X thwong hdp dén t6i

T6i rit thich tham gia cdc chwong trinh khuyén mdi ciia X

T6i thich cdc khuyén mi ciia X

PR24 Théng qua hoat déng phit trién cong dong ciia X, t6i hiéu hon vé X
PR23 Théng qua hoat dgng phdt trién cong dong cia X, 16i biét dén X
PR25 Théng qua hoat dgng phdt trién cong dong cia X, 16i ¢6 dn tirong 16t vé X

AD1 X thi dugc quang cdo manh mé, ram r¢ trén nhiéu phirong tién

AD5 Cde qudng cdo ciia X xudt hién rat thuong xuyén

AD2 Toéi nght qudng cdo cua X néi chung la hiéu qud

T6i thdy khuyén mdi cho X thi thieong xuyén hon cdc thiong hiéu canh tranh

Céc chwong trinh khuyén mdi cho X thi dwgc thire hién thieong xuyén

T6i tin riang X biét ldng nghe ¥ kién phdn hoi ciia t6i vi X quan tam dén cdc hoat dong phdt trién cong dong
X quan tam dén cdc hoat dong phat trién cong dong thi ¢6 dao dire trong kinh doanh

T6i tin rang X luén thue hién nhitng diéu dd cam két voi t6i vi X quan tam dén cde phat trién cong dong

X quan tam dén cdc hoat déng phat trién cong dong thi ¢6 ning lye kinh doanh thét sw

T6i tin ring X quan tdm dén cde hoat dong phdt trién cong dong thi ciing sé quan tam dén loi ich ciia t6i

0,892
0,792
0,693
0,673
0,524
0,861
0,739
0,723
0,591
0,579
0,904
0,823
0,689
0,772
0,650
0,642

0,109

0,162

0,126

diém nhu Bang 1.

3.3.2. Két qua kiém dinh

Kiém dinh thang do boi EFA va Cronbach’s alpha
(), sau d6 CFA. Két qua EFA cudi cing cho phép
trich dugc 05 thanh phan vé&i phuong sai trich
64,893% dugc trinh bay trong Bang 2; trong do,
nhan biét, lién tudng va trung thanh thuong hiéu cé
mot thanh phﬁn; chét lwong cam nhan c6 02 thanh
phén; va nhu danh gia so bo, AS8 that sy do luong
trung thanh thuong hi€u thay vi lién tudng thuong
hi€u; con PQ13 va PQ15 cling dugc nhdp vao mo ta
trung thanh thuong hiéu, c6 1€ mo ta khia canh cong
dung dé tao 1ong trung thanh. Kiém tra cac hé sé tin
cdy Cronbach’s alpha (o)) déu thoa diéu kién (>0,6).
Kiém dinh gia tri khac biét cua hai thanh phan chat
luong cam nhan bang CFA cho thdy hé sb tuong
quan r khong khac bi¢t 1 & do tin cay 95%
(p=0,628>0,05). CFA chung hai thanh phn, sau khi
loai PQ2 do c6 trong sb (1) qua thdp thi mé hinh c6
x2=0,214 (p=0,643), df=1; ¥2/df=0,214; CFI=1,
TLI=1; RMSEA=0,000, ltic nay PQI c6 A hoi thip,
nhung duoc giit lai dé kiém dinh thém. CFA chung

cho cac thanh phan gia tri thuong hiéu. M6 hinh c6
x2=458,560 (p=0,000), df=182; y2/df=2,520;
CFI=0,953 va TLI=0,935; RMSEA=0,49, nhung
phuong sai trich (p,.) cua trung thanh thuwong hi¢u
chi dat 46,9%. Giai phap cai thi¢n 1a loai bién cd A
nho, pzit qau tr PQ13, CFA lai, luc nay p,.=49,5%
c6 thé chap nhéan, nhung d¢ tot hon, loai tiép PQ15,
md hinh co6 %2=376,803 (p=0,000), df=146;
x2/d=2,581; CFI1=0,975 va  TLI=0,949;
RMSEAf0,0SO vap,, clua trung t’hz‘lnh thuong hi¢u
dat yéu cau, nhung thanh phan chat lugng cam nhan
c6 PQI1 v612=0,363 vap, =43,2% qua thap nén loai
PQI1, CFA lai bon thanh phan c6 cac A>0,5
(p=0,000), o tin cdy tong hop (p,), p,, va o déu dat
yéu cau, cac hé so r£1 ¢ do tin cay 95% (p=0,000).

Kiém dinh thang do cac yéu t6 tiép thi voi két qua
EFA trich dugc 04 thanh phan v6i phuong sai trich
65,691% duogc trinh bay trong Bang 3; trong do,
quan hé cong ching c6 02 thanh phan. Kiém tra hé
s6 o cua cac thanh phan déu thoa didu kién. Kiém
dinh gia tri phan biét cua hai thanh phan quan hé
cong chung v6i hé sé twong quan r khong khac 1 &
do tin cay 95% (p=0,054>0,05) va khi CFA gbp

Bing 4: Két qua kiém dinh thang do

Thanh phin/ khai niém P Pve a Trung binh A
Nhén biét thuong hiéu 0,870 62,8% 0,866 0,790
Liép tuong thuong hiéu 0,867 62,2% 0,864 0,785
Chat lugng cam nhén 0,782 54,5% 0,776 0,737
Trung thanh thuong hiéu 0,885 52,4% 0,884 0,723
Quang céo 0,738 48,5% 0,738 0,695
Khuyén mai 0,850 53,4% 0,848 0,727
Quan h¢ cong ching 0,807 51,1% 0,806 0,714
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Hinh 2: Két qua kiém dinh biing SEM (chuén héa)
01

26

Nhan biét
thwong hiéu

34

Trung thanh
thwong hiéu

Khuyén mai

Chi-square =667,667; Df =392; P =,000; Chi-square/df =1,703

CFi=

chung lai thi A cua PR23, PR24, PR25 kha thép va
p,.=37,5%. Giai phap la loai PR23, PR24, PR25 va
thém PR9. CFA gom cac khai ni€m tiép thi thi mo
hinh cubi cung co x2=138,571 (p=0,000), df=49;
x2/df=2,828;  CFI=0,968 va  TLI=0,957;
RMSEA=0,054; cac trong s6 2>0,5 (p=0,000); P,

P, vaa déu dat yéu cau; cac r#1 ¢ do tin cay 95%
(p=0,000).

Tiép dén, kiém dinh tit ca cac khai niém khi cho
trong quan tu do nhau trong mo hinh t6i han. Két
qua cho thdy mé hinh co ¥2=686,014 (p=0,000),
df=384; ¥2/df=1,786; CFI=0,963 va TLI=0,958;
RMSEA=0,035 nén tuong thich di li¢u thi truong,
cac trong s6 1>0,5 (p=0,000), p_, p,. va o déu dat
yéu cau (Bang 4). Do vay, cac thang do dat gia tri
hoi ty, do tin cay téng hop, phuong sai trich, tinh
don hudng. Kiém tra gia tri phan biét cho thdy cac
r#l & do tin cdy 95% (p=0,000), do vay thang do
cac thanh phén/khéi niém dat gia tri phan biét.

3.4. Kiém dinh mé hinh va gia thuyét nghién
ciru

Kiém dinh mé hinh nghién ctru bang SEM. Két
qua cho thdy mo hinh c6 y2=667,667, df=392

.966: GFl =.935: TLI =.962: RMSEA =033

(p=0,000); ¥2/df=1,703; CFI=0,966, TLI=0,962;
RMSEA=0,033 nén phu hop dir liu thi truong
(Hinh 2). Kiém tra cic mbi quan hé cho thiy quan
hé gita nhan biét va lién tuong thuong hiéu khong
coy nghla thong ké (p=0,823>0,05) nen H, khong
dugc chap nhan. Piéu nay c¢6 nghia ring nhan biét
thuong hiéu c6 thé c6 mbi quan hé véi 4n tuong
thuong hiéu trong nganh may giit, nhung méi quan
h¢ voi lién tudng thuong hi¢u trong nganh nudc giai
khat 1a chua thé xac dinh.

Loai mdi twong quan giﬁra nhan biét va lién tu:c"mg
thuong hiéu, ket quéa kiém dinh cac gia thuyét con
lai v& cac mdi tuong quan dugc trinh bay trong
Bang 5 cho thdy céac gia thuyét déu dugc chip nhan.
Kiém dinh tinh bén viing ciia mé hinh bing phwong
phap Bootstrap véi s6 lwong mau lip lai N=1000.
Két qua cho thiy do chéch tuy c6 xudt hién nhung
khong vuot qua mirc cho phép (|CR|<2), do vay cac
wdc luong trong md hinh 1a ¢6 tinh 6n dinh.

Két qua kiém dinh cho thiy: quang céo thuong
xuyén lam tdng hiu qua quan h¢ cong ching
(0,513) va khuyén mai (0,617), dong thoi 1am ting
nhan biét thuong hiéu cao hon anh huéng cia quan
h¢ cong chung (0,430 so vai 0,152); quan hé cong

Bang 5: Két qua kiém dinh gia thuyét

Twong quan

Chua chuén héa Chuén héa

Bién tac dong Biénbijticdong  Udcluong SE. C.R. P Udc lugng Két lugn
Quang cao --> Quan h¢ cong ching 0,574  ,065 8,768 *** 0,513 Chz"lp nhan Hyy
Quang co " 77 Khuyén mai 0,754  ,077 9,819 #*** 0,617 Chép nhén Hy;
Quang cdo =~ Nhan biét thuong hiéu 0,469  ,091 5,149 *** 0,430 Chép nhén H;
Quan h¢ cong chiing Z Nhan biét thuong hi¢u 0,148  ,056 2,659 ,008 0,152 Chz‘ip nhan Hg
Khuyén mai __Z Nhan biét thuong hiéu -0,206  ,060-3,457 *** 0231  Chép nhan Hy
Khuyén mai Chit lugng cam nhan 0,320  ,051 6,298 *** 0,322 Chép nhén H,
Quan hé cong chiing _Z Lién tuéng thuong higu 0,101 ,058 1,727 ,084 0,081 Chép nhan H;
Nhan biét thuong hiéu ~ ___ Chét lugng cim nhan 0,199 ,052 3,847 #*** 0,179 Chép nhén H,
Lién tuwong thuong hiéu  _ _ > Trung thanh thuong hiéu 0,079 ,037 2,169 ,030 0,086 Chz‘ip nhan H,
Chat lugng cam nhan - -> Trung thanh thuong hi¢u 0,606 ,058 10,537 *** 0,572 Chz‘ip nhin Hj

Ghi chu: P = *** < (,01
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ching tic dong lam tiang nhan biét thuong hiéu cao
hon lam tang lién tudng thuong hi¢u (0,081); nhan
biét thuong hi€u lam tang chét lwong cam nhan,
nhung khong bang tac dong cua khuyén mai (0,179
so voi 0,322); chét luong cam nhan anh hudng tich
cuc dén trung thanh thuong hiéu cao hon tac dong
cua lién tuong thuong hi€u (0,572 so véi 0,086).
Diéu nay ham y can lam tang sy phi hop ciia huong,
vi san pham dép Gng nhu cdu khach hang dé ting
chit lugng cam nhan, tir 6 tang long trung thanh
thwong hiéu. Mit khac, khuyén mai thuong xuyén
c6 thé 1am giam nhan biét thuong hiéu, nhung véi
trong s tac dong nho hon lam tang chét lugng cam
nhan (0,231 so voi 0,322). Piéu nay duogc 1y giai
rang trong nganh nudc giai khat khi khuyén mai
thuong xuyén thi khach hang co thé cam nhan 1a
chat luong cua thuong hiéu ting 1én do hinh anh
thuong hiéu gin két véi cac thuong higu san pham
dugc dung khuyén mai, tuy nhién chinh diéu nay
lam giam (nhat) b6t nhitng ddu hiéu nhan biét vé
thuong hiéu trong tam tri khach hang. Phat hién nay
ham y rang cic cong ty nudc giai khat can thyc hién
cac chuong trinh khuyén mai vira du va thay ddi
thuong xuyén céc loai san pham dung dé khuyén
mai.

4. Két luan va khuyén nghj

4.1. Két lugn

Nghién ctru nay da xay dung dugc mo hinh gia tri
thuong hiéu trong nganh nuéc giai khat. Két qua
nghién ctru cho thdy mo hinh gia tri thuong hiéu
gém nhén biét thuong higu, lién tudng thuong hiéu,
chat luong cam nhén va trung thanh thuong hiéu.
Phat hién nay c6 y nghia lam tang tinh dai di¢n cho
nghién ciru trude ciing nhu bd sung thém mot sd
diém méi: chét luong cam nhan dugc do luong boi
s cam nhan vé huong, vi san pham c6 dugc thong
qua trai nghiém san pham thay vi cam nhan chung
chung nhu thang do ban dau ciia Yoo & Donthu
(2001); trung thanh thuong hiéu dugc bd sung thém
bién do ludng mo ta 1y do tao su trung thanh.
Nghién ciru nay ciing di diéu chinh mot s thang do
da co6 cho phu hop nganh nudc giai khat cling nhu
xay dung thang do khai niém quan hé cong chung.
Tét ca cac thang do déu duoc kiém dinh dé dam bao
do tin cdy va gia tri. Cudi ciing, két qua ciing kham
pha va kiém dinh mbi quan hé giira quang c4o, quan
hé cong ching va khuyén mii v6i nhau va giita
chung véi céc thanh phan gid tri thuong hiéu; trong
d6 can luu ¥ 1a khuyén mai ting 1én c6 thé lam giam
nhan biét thuong hiéu. Nhing phét hién tir nghién
cuu nay cé sy dong gop y nghia trong vi¢e lam tang

su hiéu biét vé thuong hiéu. Ngoai ra, quy trinh,
phuong phap dugc sir dung va cac thang do duoc
xdy dung co thé 1a ngudn tham khao c6 gia tri cho
mot s6 nghién ctru lién quan. Hon nita, theo Nielsen
(2012) hay Euromonitor International (2013) thi
nudc giai khat thugc nganh hang tiéu dung nhanh va
chiém thi phan 16n nhit nén c6 thé c6 tinh dai dién
cho nganh nay. Do vay, két qua nghién ctru ciing c6
thé dugc xem xét s dung trong cac nganh hang
khac thudc hang ti€u dung nhanh.

4.2. Khuyén nghj

Theo két qua nghién ctru, mot s6 khuyén nghi voi
cac cong ty nudc giai khat nhu sau:

Thir nhit, ddy manh quang cao dé ting nhan biét
thuong hi€u, tang hiéu qua quan hé cong chung va
khuyén mai, tir 46 1am ting chat luong cam nhan dé
tang long trung thanh thuong hiéu; cu thé, cac hoat
dong quang cdo c6 thé thuc hién da dang tir quang
céo trén truyén hinh, bao, internet véi thong diép
nhan manh 1oi ich chirc nang va loi ich cam tinh cua
thuong higu.

Thu hai, hoat dong quan hé cong chung la can
thiét, vira co tic dung lam ting nhan biét thuong
hiéu vira lam tang lién tudng thuong hiéu, tir d6 lam
tang long trung thanh thuong hiéu, tuy nhién hoat
dong nay can dya vao dic diém va loi ich that su
cua thuong hiéu san phém, tranh tao su ky vong qua
16n cho khach hang dé dan dén tic dung nguoc.

Thir ba, khuyén mai 1a can thiét, gitip cho khach
hang cam nhan chat luong thuong hiéu cao hon dé
tur d6 tao long trung thanh thuong hiéu, tuy nhién
hoat dong nay can dugc thuc hién vira phai va
khong nén str dung ciing mot loai san pham lam qua
tang khuyén mai cling nhu khi truyén thong khuyén
mii can chi y lam ndi bat cac dau hiéu nhan biét
thuong hiéu.

Thir tw, chat lwong cam nhén 1 thanh phan c6 tac
dong 16n nhét dén viéc tao trung thanh thuong hiéu,
do d6 cén ting cudng thanh phan nay thong qua viée
thudng xuyén cai tién hwong, vi san phdm dé dap
{mg nhu cau ngay cang cao cua khach hang.

Ngoai ra, cac cong ty lién quan co thé sir dung
thang do luong cac thanh phan dé do ludong hiéu qua
xay dung thuong hi¢u. Phuong phap 1a dung thang
do Likert 5 diém dwa vao cac bién quan sat cua
thang do dé thiét ké bang ciu hoi khao sat khach
hang, sau d6 dung phuong phap thong ké tinh diém
trung binh dé két luan muac do hiéu qua trong viéc
lam ting cac thanh phan gia tri thuong hi¢u.(J

S8 208 thing 10/2014 71

Kinh té<Phit trién




Cac thira nhan hay 161 cam on:

“Nghién ctru niy duoc tai trg boi Dai hoc Qudc gia TP.H6 Chi Minh (VNU-HCM) trong khuén khé dé tai
ma s6 C2013-34-03”

Tai liéu tham khao

Aaker, D.A.(1991), Managing Brand Equity, Free Press, NY.

Atilgan, Aksoy, & Akinci (2005), ‘Deteminants of the bran equity- a verification approach in the beverage industry
in Turkey’, Marketing Intelligence and Planning, 23(3), 237-248.

Bentler, P.M. & Bonett, D.G.(1980), ‘Significance tests and goodness of fit in the analysis of covariance structures’,
Psychological Bulletin, 88(3), 588-606.

Carmines, E. & Mclver, J.(1981), Analyzing models with unobserved variables: analysis of covariance, Sage Publi-
cations, CA.

Churchill (1979), ‘A Paradigm for developing better measures of marketing constructs’, Journal of Marketing
Research, 16, 64-73.

Cultip, S.M.,Center A.H. & Broom G.M. (1985), Effective Public Relations, Prentice-Hall, NJ.
Euromonitor International (2013), Soft Drinks in Vietnam.

Gerbing, W.D. & Anderson, J.C. (1988), ‘An update paradism for scale development incorporating unidimensional-
ity and its assessments’, Journal of Marketing Research, 25(2), 186-192.

Hair, Black, Babin, Anderson & Tatham(2006), Multivariate Data Analysis, Prentice Hall, NJ.

Hon, L.C. and Grunig, J.E.(1999), Guidelines for Measuring Relationships in Public Relations, Institute for PR,
Gainesville.

Huang, Y.(2013), ‘Public Relations Strategy Assessment: Scale Development For Exploring the Impetus of Public
Relations Strategies’, JournalismandMass Communications Quarterly, 81(2), 307-326.

Iranzadeh, S, Norouzi, D. & Heravi, S.B.(2012), “Survey on the Effects of Marketing Communications on Brand
Equity”, American Journal of Scientific Research, 49(2012), 82-90;

Jabnoun, N. & Al-Tamimi, H.A.H.(2003), ‘Measuring perceived quality at UAE commercial banks’, International
Journal of Quality and Reliability Management, 20(4), 458-472.

Keller, K.L.(1993), Conceptualizing, ‘Measuring, and Managing Custommer-Based Brand Equity’, Journal of Mar-
keting, 57(01/1993), 1-22.

Kotler, P.(1994), Marketing Management, Prentice Hall, NJ.

Ledingham, John A., Bruning & Stephen D.(1998), ‘Relationship Management in Public Relation: Dimensions of an
Organization-Public Relationship’, Public Relations Review, 24, 55-65.

Nguyén Dinh Tho & Nguyén Thi Mai Trang (2011), Nghién citu khoa hoc Marketing: Ung dung mé hinh cdu triic
tuyen tinh SEM, NXB Lao dong, TP.HCM.

Nguyén Dinh Tho (2011), Phuong phdp nghién ciru khoa hoc trong kinh doanh: Thiét ké va thiee hién, NXB Lao
dong-Xa hoi.

Nguyen, Tho D, Barrett, Nigel, J. & Miller, Kenneth, E.(2011), ‘Brand loyalty in emerging market’, Marketing Intel-
ligence and Planning, 29(3),http://proxy.vnulib.edu.vn:2128/pqcentral/indexingvolumeissuelinkhan-
dler/37391/Marketing+Intelligence+$26+Planning/02011Y04Y 15$232011$3b++Vol.+29+$283$29/29/3?acco
untid=39807 222-232.

Nielsen (2012), Consumer Confidence Survey and Retail Audit, 04/2012.

Nunnally, J.C. & Bernstein [.H.(1994), Psychometric Theory, McGraw-Hill, NY.

Oliver, R.L.(1997), Satisfaction: A Behavioral Perspective on the Consumer, McGraw-Hill, NY.

Poggi & D’Errico (2010), ‘Cognitive Modelling of Human Social Signals’, In Proceedings of SSPW 2010-Social
signal Processing Workshop, ACM, Sheridan Press, NY.

S6 208 thang 10/2014 72 KinhtéPhat trien




Steiger,J.H.(1990), ‘Structural Modeling Evaluation and Modification: An Interval Estimation Approach’, Multivari-
ate Behavioral Research, 25,175.

Villarejo-Ramos, A.F. & Sanchez-Franco, M.J.(2005), ‘The Impact of Marketing Communication and Price Promo-
tion on Brand Equity’, Brand Management,12(6), 431-444.

Yoo, B, Donthu, N. & Lee, S.(2000), ‘An Examination of Selected Marketing Mix Elements and Brand Equity’, Jour-
nal of the Academy of Marketing Science, 28(2), 195-211.

Yoo, B. & Donthu, N.(2001), ‘Developing and Validating a Multidimensional Consumer-Based Brand Equity Scale’,
Journal of Business Research, 52, 1-14.

Zeithaml, V.A.(1988), ‘Consumer perceptions of price, quality, and value: A means-end model and synthesis of evi-
dence’, Journal of Marketing, 52(July), 2-22.

The effect of advertisement, public relation and sales promotion on dimensions of brand equity: An
empirical study in the beverage industry

Abstract:

This study aims to explore the effect of advertisement, public relation and sales promotion on dimensions
of brand equity. In this research, 10 beverage brands were examined. We employed both of qualitative and
quantitative methods. The research results showed that the model of brand equity consists of four compo-
nents of brand awareness, brand association, perceived quality, and brand loyalty. Brand awareness was
found to have positive effect on perceived quality; perceived quality and brand association have positive
effect on brand loyalty. However, the impact of perceived quality is stronger than that of brand association.
Advertising was found to have positive impact on brand awareness and the effectiveness of public relation
and sales promotion; public relation has positive impact on brand awareness and brand association; sales
promotion is positively related to perceived quality, but negatively related to brand awareness. The results
are expected to have significant contribution to the literature, enhancing knowledge of brand equity as well
as laying down foundation for choosing the effectiveness elements of marketing mix in brand building.
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